
HOW TO BECOME AN ADVOCATE FOR THE 

MEETINGS & TRAVEL INDUSTRY 



Explain in concrete terms, the value of using in-

person meetings, conferences and events to build 

personal connections, positive business outcomes 

and strong communities 

Summarize the mission and strategy of Meetings 

Mean Business (MMB) 

Provide tips and tools for industry advocates, 

including free MMB resources and messaging 

Presentation Goals 



Why Meetings Matter 

Face-to-face interaction is the platform on which 

deals are struck, relationships are forged and ideas 

are generated. Thatôs what Meetings Mean 

Business (MMB) is all about: showing the real 

power of what business meetings, conferences, 

conventions, incentive travel, trade shows and 

exhibitions collectively do for people, businesses 

and communities. 



Meetings Meané  

Personal 

Connections 

Positive 

Business 

Outcomes  

Strong  

Communities  

The added value brought to the bottom 

line through face-to-face interaction 

and personal relationships simply 

cannot be replicated.  

Meetings and events drive corporate 

revenues, deliver profits, help win 

customers, close new deals and 

develop high performing talent.  

The industry contributes to local and 

regional economies across the 

country. From coast to coast jobs are 

created, revenue is generated and 

communities are supported.  



One Industry, One Voice 

American Hotel & Lodging 

Association 

American Society of Association 

Executives 

Anaheim/Orange County Visitor & 

Convention Bureau 

Atlanta Convention & Visitors Bureau 

Austin Convention & Visitors Bureau 

Caesars Entertainment Corporation 

Choose Chicago 

ConferenceDirect 

Convention Industry Council 

Cruise Lines International 

Association 

Dallas Convention & Visitors Bureau 

Destination DC 

 

 

 

 

 

 

 

 

 

 

 

 

Destination Marketing Association 

International 

Disney Destinations 

Four Seasons Hotels & Resorts 

Freeman 

Greater Miami Convention & Visitors 

Bureau 

Greater Palm Springs Convention & 

Visitors Bureau 

Greater Phoenix Convention & 

Visitors Bureau  

HelmsBriscoe  

Hilton Worldwide 

Hyatt Corporation  

IHG InterContinental Hotels Group 

International Association of Events 

and Exhibitions 



One Industry, One Voice 

Los Angeles Tourism & Convention 

Board 

Las Vegas Convention & Visitors 

Authority 

Las Vegas Sands Corp. 

Maritz Travel 

Marriott International  

Meeting Professionals International 

Memphis Convention & Visitors 

Bureau 

MGM Resorts International  

Nashville Convention & Visitors 

Corp. 

New Orleans Convention & Visitors 

Bureau 

NYC & Company  

Philadelphia Convention & Visitors 

Bureau 

 

 

 

 

 

 

 

 

 

 

Professional Convention 

Management Association 

PSAV  

Questex  

San Antonio Convention & Visitors 

Bureau 

San Diego Tourism Authority 

San Francisco Travel Association 

Society for Incentive Travel 

Excellence 

Society of Independent Show 

Organizers 

Starwood Hotels & Resorts 

Worldwide 

U.S. Travel Association 

Visit Denver 

Visit Orlando 

Visit Seattle 



MMB Mission 

http://vimeo.com/97763868  

http://vimeo.com/97763868
http://vimeo.com/97763868


MMB Strategy 

Speak with one voice; be concise and consistent in our 

message  

 

Demonstrate our economic benefit while enhancing the story 

around professional, business and societal benefits  

 

Continue to build relationships across the industry and enlist 

allies to drive joint action and shared reputational benefit 

 

Proactively engage the media to cultivate an informed base 

of reporters; actively drive a drumbeat of positive storytelling  



Tips & Tools for 

Advocates 



What Works 

Leveraging our resources to 

educate the public about our 

economic value 

Organizing the industry to 

speak with one voice, 

clearly conveying unified 

messaging 

Ensuring that stakeholders 

have the resources to 

demonstrate our value 

Driving a steady 

drumbeat of positive 

media coverage 

Raising awareness of the 

importance of our industry to 

stakeholders, press and 

policy-makers 



Talking the Talk 

Key Themes 

Effectiveness 

Efficiency 

Collaboration 

Increased profits and productivity 

Workforce development, education and training 

Economic driver  

Jobs and revenue for communities  

 

 

 

 

 



Key Messages 

Creating Personal Connections 

Face-to-face meetings more effectively capture the 

attention of participants, inspire positive emotional 

climates and drive collaboration. 

Meetings create a shared sense of purpose and 

camaraderie that positions an organization for 

success. 

 

 

 

 



Key Messages 

Driving Positive Business Outcomes 

The ability to sit down one-on-one with colleagues 

and leaders across industries provides for instant 

collaboration and real-time productivity. 

Conventions and conferences are platforms for 

education and workforce training. 

Government meetings facilitate effective 

information sharing, employee training and 

development, taxpayer services and collaboration 

with other agencies and private-sector partners. 

 

 

 

 



Key Messages 

Building Strong Communities  

The services provided by the meetings and travel 

industry is an economic engine, creating 

hundreds of thousands of jobs, generating billions 

of dollars in revenue and supporting communities 

across the country. 

Hosting an event, convention or trade show 

stimulates a regionôs economy by bringing in new 

visitors, who stay in area hotels, eat in local 

restaurants, shop in neighborhood stores and 

bring new revenue to the destination.  

 

 

 

 



Key Messages 

The Value of Government Meetings 

Congress and federal workers rely on meetings 

and travel as indispensable tools to do their jobs 

more effectively. Meetings enable successful 

information sharing, employee training and 

development, taxpayer services, and collaboration 

with other agencies and private-sector partners in 

a way that cannot be accomplished by other 

means. 



Key Messages 

The Value of Government Meetings (Continued) 

Across-the-board cuts to travel budgets and the 

need to obtain senior-level approval for conference 

attendance mean fewer federal employees are 

well-trained, educated and engaged in important 

issues, or generally advancing the agencyôs 

mission. The focus on travel costs reduction 

ultimately results in a less effective government. 





MMB Website 

Visit the site at http://www.meetingsmeanbusiness.com/  

The site features 

communications and 

advocacy toolkits, an 

industry data library and a 

newsroom. 

 
MMB also maintains an active 

social media presence. Follow 

us for news and coalition 

updates @MeetingsMeanBiz. 

 

 

http://www.meetingsmeanbusiness.com/
http://www.meetingsmeanbusiness.com/


MMB Toolkit Materials 

The Communications 

Toolkit includes: 
Å Coalition Talking Points 

Å Social Media Content 

Å Infographics  

Å Event Collateral 

 

The Advocacy Toolkit 

includes: 
Å Original Research 

Å Policy Principles 

Å Handouts  

Å Presentations 



Sidebar Blog 

The Sidebar blog 

launched on January 

9, 2015.  

 
Since then, it has become 

a hub for coalition 

members and third party 

validators to discuss a 

range of relevant topics, 

including the value of 

government meetings, 

cost of federal travel 

restrictions and first North 

American Meetings 

Industry Day. 

 



MMB App  


