HOW TO BECOME AN ADVOCATE FOR THE
MEETINGS & TRAVEL INDUSTRY
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Presentation Goals

© Explain in concrete terms, the value of using In-
person meetings, conferences and events to build
personal connections, positive business outcomes
and strong communities

O Summarize the mission and strategy of Meetings
Mean Business (MMB)

© Provide tips and tools for industry advocates,
Including free MMB resources and messaging
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Why Meetings Matter

Face-to-face interaction is the platform on which

deals are struck, relationships are forged and ideas
are gener at e dMeetingsMeardo s wh a
Business (MMB) is all about: showing the real

power of what business meetings, conferences,
conventions, incentive travel, trade shows and
exhibitions collectively do for people, businesses

and communities.
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Me aneé

Personal
Connections

Positive
Business
Qutcomes

Strong
Ccommunities

n

The added value brought to the bottom
line through face-to-face interaction
and personal relationships simply
cannot be replicated.

Meetings and events drive corporate
revenues, deliver profits, help win
customers, close new deals and
develop high performing talent.

The industry contributes to local and
regional economies across the
country. From coast to coast jobs are
created, revenue is generated and
communities are supported.
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One Industry, One Voice

2000000 2

20

American Hotel & Lodging
Association

American Society of Association
Executives

Anaheim/Orange County Visitor &
Convention Bureau

Atlanta Convention & Visitors Bureau
Austin Convention & Visitors Bureau
Caesars Entertainment Corporation
Choose Chicago

ConferenceDirect

Convention Industry Council

Cruise Lines International
Association

Dallas Convention & Visitors Bureau
Destination DC

2220 2

2

2

209200

Destination Marketing Association
International

Disney Destinations

Four Seasons Hotels & Resorts
Freeman

Greater Miami Convention & Visitors
Bureau

Greater Palm Springs Convention &
Visitors Bureau

Greater Phoenix Convention &
Visitors Bureau

HelmsBriscoe

Hilton Worldwide

Hyatt Corporation

IHG InterContinental Hotels Group
International Association of Events
and Exhibitions
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One Industry, One Voice
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Los Angeles Tourism & Convention
Board

Las Vegas Convention & Visitors
Authority

Las Vegas Sands Corp.

Maritz Travel

Marriott International

Meeting Professionals International
Memphis Convention & Visitors
Bureau

MGM Resorts International
Nashville Convention & Visitors
Corp.

New Orleans Convention & Visitors
Bureau

NYC & Company

Philadelphia Convention & Visitors
Bureau

2 200 200

2000

Professional Convention
Management Association

PSAV

Questex

San Antonio Convention & Visitors
Bureau

San Diego Tourism Authority

San Francisco Travel Association
Society for Incentive Travel
Excellence

Society of Independent Show
Organizers

Starwood Hotels & Resorts
Worldwide

U.S. Travel Association

Visit Denver

Visit Orlando

Visit Seattle

MEETINGS
MEAN
BUSINESS



MMB Mission

http://vimeo.com/97763868 @ Ytting
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http://vimeo.com/97763868
http://vimeo.com/97763868

MMB Strategy

e Speak with one voice; be concise and consistent in our
w
message

'n\:il Demonstrate our economic benefit while enhancing the story
around professional, business and societal benefits

(\‘ Continue to build relationships across the industry and enlist
& allies to drive joint action and shared reputational benefit

> Proactively engage the media to cultivate an informed base

of reporters; actively drive a drumbeat of positive storytelling
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Tips & Tools f

Advocates




What Works

Organizing the industry to Leveraging our resources to Raising awareness of the
speak with one voice, educate the public about our importance of our industry to
clearly conveying unified economic value stakeholders, press and
messaging ' policy-makers

.
. —

Ensuring that stakeholders Driving a steady
have the resources to drumbeat of positive
demonstrate our value media coverage nmgiﬂms
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Talking the Talk

Key Themes

Effectiveness

Efficiency

Collaboration

Increased profits and productivity

Workforce development, education and training
Economic driver

Jobs and revenue for communities

20 090 0 20 20 0O
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Key Messages

Creating Personal Connections

© Face-to-face meetings more effectively capture the
attention of participants, inspire positive emotional
climates and drive collaboration.

O Meetings create a shared sense of purpose and
camaraderie that positions an organization for
success.
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Key Messages

Driving Positive Business Outcomes

© The ability to sit down one-on-one with colleagues
and leaders across industries provides for instant
collaboration and real-time productivity.

© Conventions and conferences are platforms for
education and workforce training.

© Government meetings facilitate effective
Information sharing, employee training and
development, taxpayer services and collaboration
with other agencies and private-sector partners.
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Key Messages

Building Strong Communities

© The services provided by the meetings and travel
Industry Is an economic engine, creating
hundreds of thousands of jobs, generating billions
of dollars in revenue and supporting communities
across the country.

© Hosting an event, convention or trade show
sti mul ates a r®gringng m Bewe C
visitors, who stay in area hotels, eat in local
restaurants, shop in neighborhood stores and
bring new revenue to the destination.
@ Ytting
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Key Messages

The Value of Government Meetings

© Congress and federal workers rely on meetings
and travel as indispensable tools to do their jobs
more effectively. Meetings enable successful
Information sharing, employee training and
development, taxpayer services, and collaboration
with other agencies and private-sector partners in
a way that cannot be accomplished by other
means.
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Key Messages

The Value of Government Meetings (Continued)

© Across-the-board cuts to travel budgets and the
need to obtain senior-level approval for conference
attendance mean fewer federal employees are
well-trained, educated and engaged in important
|l ssues, or generally adyv
mission. The focus on travel costs reduction
ultimately results in a less effective government.
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MMB Website

The site features
communications and
advocacy toolkits, an

€ reemmes vean susmess Industry data library and a
newsroom.

PRESS RELEASES

Meetings Mean Business, Economic Growth and Strong Meetings and Events Industry Leaders Team Up for First
Communities Annual North American Meetings Industry Day

kgl TS —-" MMB also maintains an active

BOSTOM, MA - Leaders frem across the meetings and events industry on
Tuesday unveiled a new national campaign to showcase the substantial

social media presence. Follow

Federal Workers: In-Person Meetings Advance the Mission of Michael Dominguez of MGM Resorts International Named

Government Agencies Meetings Mean Business Coalition Co-Chair u S fo r n eWS an d Coal iti O n

Mestings Mean Business| Mestings Mean Business|

Federal workers place tremendous value on in-person meetings, Today Meetings Mean Business Coalition (MMBC), a cross-industry d t M t = I\/I B =
conferences and events, according to a new survey by the naticnal communications and advocacy initiative, appointed Michael Dominguez] u p a e S e e I n g S e a. n I Z .

coalition Meetings Mean Business. senior vice president of corporate sales at MGM Resorts Internat

Visit the site at http://www.meetingsmeanbusiness.com/
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MMB Toolkit Materials

MEETINGS
MEAN
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: + Creating Personal Cq — Personsl are atthe core of
Creating every business decision and face-lo-face meetings provide professionals with that
When pt personal interaction, which lesds to deeperrelationships.
technale = Driving Posifive Business Ouicomes — Meetings and events deliver profits,
opportul help win new sccounts, serve s education platiorms and allow colleagues snd
replicate parinersto come togetherto innovate and achieve results
Face-to: * Building Strong Communities — Outside of the results driven by business
inspire f meetings, the events and meetings industry crestes hundreds of thousands of
busines jobs, generates bilions of dollars of revenue and supports communities somss
the country.
Meeting
organiz Campaign messeges will evolve and be optimized over time besed on new data, issue
success debstes and the news cycles as well 55 stakehalder and coslition feedback

j

MMB Campaign Talking Points

Meetings Mean Business creates aninformation and advocacy platformthat
highlights our industry's role in not only driving business success but also creating
jobs and generating economic value.
Leaders from across the meetings and events industry are working together to
showcase the substantial value derived frommeetings, conferences, conventions,
incentive travel, trade shows and exhibitions
To actively engage with stakeholders, the media andkey policymakers, Meetings
Mean Business is organized aroundthree central pillars
o Creating Personal Connections — Personal relationships are atthe
core of every business decision andface-to-face meetings provide
professionals with that personal interaction, whichleads to deeper

a MEETINGS
| MEAN
BUSINESS
3 MME Campaign Messaging

This document autiines the message framawark for the "Meetings Mean Business™
campaign. The campaign is buitt around three key pilars:

Creating Personal Connections

otingsll
Personal relafionships are at the core of every decision and f; £
meetings provide professionals with that personal interaction, which leads to

deeper relationships

Supporting Messsges

« When people mast face, relationships sre pedina way that
technalogy cennot recreste ormateh. The shility to look & new businass
opportunity in the eye and close the deslwith a hendshske simply cannotbe
replicsted.

+ Mastingsare s pistform to build trust. The sbiity to resd s persan, to sbsorb their
bodylanguage and to feal what they are saying is oritical to farging stranger
relationships.

* Personalconnections add value to the bottomndine. The strong relationships buit

anthe of f f brng s retum on
investment.

THE VALUE OF -

GOVERNMENT
 MEETINGS

FEDERAL WORKERS SAY IN-PERSON MEETING
CONFERENCES AND EVENTS ARE IMPORTANT
TO DOING THEIR JOBS EFFECTIVELY.

FACE-TO-FACE
INTERACTION
IS CRITICAL

ncing effex

ration at a time when many government

ight budgets

nd one

g OF FEDERAL EMPLOYEES SAY THAT IN-PERSON

otings, conferen

and events are important

D to advancing their AGENCY’S MISSION.

®

g7 RE RT THAT
IN-PERSON
D TRAINING
)R MEETING
SING WITH
PEOPLE.”

oA N EVENTS PROVIDE A BETTER
LEARNING ENVIRONMENT.

agree that America’s future innovation
3 tiveness i ating and learning with

t s 9. col w
) THOSE INSIDE AND OUTSIDE OF GOVERNMENT.,

ED IN THE SAME
UCCESS
REMOTELY.

77
FIND IN-
PERSON
MEETINGS
OFFER THE BEST WAY
TO BUILD PUBLIC-PRIVATE
PARTNERSHIPS.

The Communications

Toolkit includes:

A Coalition Talking Points
A Social Media Content
A Infographics

A Event Collateral

The Advocacy Toolkit

Includes:

A Original Research
A Policy Principles
A Handouts

A Presentations
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Sidebar Blog

n MEETINGS MEAN BUSINESS

SIDEBAR

North American Meetings Industry Day to Highlight the 2015 Calendar March 24,2015
By Karen Kotowski, CEO of Conventions Industry Council

This spring, Conventions Industry Council (CIC) is joining together with leaders from across the continent to support the
first annual North American Meetings Industry Day (NAMID) on April 16, 2015. This nationwide day of advocacy will
spotlight the substantial value derived from business meetings, conferences, conventions, incentive travel, trade shows
and exhibitions, and will engage those in the meetings industry as well as policymakers and business leaders. We are
proud to be joining Meetings Mean Business (MMB) as they lead this effort in the United States.... #

The Business Value of Face to Face Communications February 23, 2015

Margery Kraus, Executive Chairman of APCO Worldwide

As someone who has been in a global business for more than 30 years, it is more than obvious to say that the world of
business has changed dramatically. With the push of a button or the click of a mouse we can “appear” in another
continent or become a virtual part of a team.... &

How to Be an Advocate for the Meetings Industry February 18, 2015

Meetings Mean Business

If you're a meetings or convention professional, you already know how important your industry is and the impact that it
makes on those who attend events. You feel strongly that there is no substitute for a handshake and that the tangible
outcomes that come from personal connections can’t be overstated. You know that one-on-one time with colleagues
and industry leaders provides instant collaboration and real-time productivity....

AYear in Review and a Glimpse Into 2015 January 21, 2015

By Meetings Mean Business

Anyone who has engaged in a successful business deal, educational workshop or motivating conference understands
the importance of face-to-face interactions. Strong relationships are rarely built solely from virtual communication and
technology. It's the firm handshake, the ability to look someone in the eye and observe body language that makes these
interactions more dynamic and meaningful.... 4

Meetings Mean Business Coalition Co-Chairs Provide Industry Update for 2015 January 9, 2015
By Greg Oates, Tourism & Events Industry Editor

David Peckinpaugh, president of Maritz Travel Company, is returning this year as co-chair of the Meetings Mean
Business Coalition (MMBC). Michael Dominguez, senior vice president of corporate sales for MGM Resorts International,
is stepping into the other co-chair role for 2015.... #

The Sidebar blog
launched on January
9, 2015.

Since then, it has become
a hub for coalition
members and third party
validators to discuss a
range of relevant topics,
including the value of
government meetings,
cost of federal travel
restrictions and first North
American Meetings
Industry Day.
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™ Meetings Mean Business

TOOLKITS SIDEBAR

Great things happen when people
come together.

Face-to-face interaction is the platform where
deals are struck, relationships are forged and ideas
are generated. That's what Meetings Mean
Business is all about: showing the real power of
what business meetings, conferences,
conventions, incentive travel, trade shows and
exhibitions collectively do for people, businesses
and communities

About Us

Sign Up...
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