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Meetings and Events Industry Leaders Team up for  
First Annual North American Meetings Industry Day 

Meetings Mean Business leads effort in United States to  
showcase the meetings industry’s value  

 
April 16, 2015 – Washington, DC – Today, Meetings Mean Business (MMB) and other industry leaders 
are bringing together thousands at approximately 65 events for the first annual North American Meetings 
Industry Day (NAMID). This nationwide day of advocacy spotlights the substantial value derived from 
meetings, conferences, conventions, incentive travel, trade shows and exhibitions.  
 
NAMID is an expansion of the successful efforts in Canada who have for 20 years held the annual 
Canadian National Meetings Industry Day. The MMB coalition members, in addition to industry leaders 
across in Canada and Mexico, are hosting and driving events in communities all across their respective 
countries.  
  
Michael Dominguez, MMB’s co-chair and senior vice president of corporate sales at MGM Resorts 
International, said, “We are excited to be involved in such a meaningful day that unites our industry not 
only across the United States, but also across Canada and Mexico, communicating the critical role in 
connecting people and driving positive business results through face-to-face interaction. Across the 
continent we are demonstrating how meetings build personal relationships, drive positive outcomes and 
support strong communities.”  
 
“North America Meetings Industry Day is a true testament to the strength of not only the industry’s 
leadership but also its grassroots supporters. Across North America thousands who work in the industry 
and know firsthand its value and strength are standing up to make sure that elected officials, business 
leaders and other decision makers understand the important role face-to-face meetings play in generating 
business success, creating jobs and driving economic growth,” added David Peckinpaugh, fellow MMB 
co-chair and president of Maritz Travel.  
 
“Today is not just about executing an event. It is about raising awareness of the power of meetings in 
shaping local  communities; economically, environmentally, socially and intellectually,” added Stuart 
Taylor, Canada Chapter business manager for MPI. “In 2012, meetings in Canada contributed $27.5 
billion to our gross domestic product (GDP) - approximately 1.5 percent of Canada’s total GDP. But 
meetings don’t just propel the economy; when you gather people of similar interests from far and wide 
new solutions are found, new ideas innovated and even greater producivity discovered.”  
 
Visit NAMID at www.MeetingsMeanBusiness.com to learn more about local events planned across the 
United States, Canada and Mexico today. Follow and participate in the digital conversations at 
@MeetingsMeanBiz on Twitter and by using the hashtags #MMBusiness with #NAMID. Download the 
MMB app, available on iPhones and Android devices, to access industry resources and to stay updated 
on NAMID activity as it develops over the course of the day.    
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About Meetings Mean Business  
The Meetings Mean Business coalition was created in 2009 to showcase the incredible value that 
business meetings, travel and events bring to the U.S. economy. Its members span all facets of the face-
to-face meeting and events industry, which have come together behind a common goal: providing the 
resources, tools and information to show the real impact the industry has on businesses, economies and 
communities. For more information, visit www.MeetingsMeanBusiness.com and download our app on 
iTunes and Google Play. 
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http://itunes.com/apps/meetingsmeanbusiness
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